
DAFTAR PUSTAKA 

 
 

Alexandris, K., Zahariadis, P., Tsorbatzoudis, C., & Grouios, G. (2004). An  

                    empirical investigation of the relationships among service quality,  

                    customer satisfaction. 

Bernhardt, K. L., Donthu, N., & Kennett, P. A. (2000). A longitudinal analysis  

                  of satisfaction and profitability. Journal of Business Research. 

Calya, PN. (2017). Ekonomi dan Bisnis. https://www.dictio.id/t/apa- 

               yang- dimaksud-dengan-loyalitas-pelanggan-atau-konsumen /13626 

Cronin, J. J., Brady, M. K., & Hult, T. M. (2000). Assessing the effects of quality,  

             value, and customer satisfaction on consumer behavioral intentions in  

             service environments. Journal of Retailing. 

 

Hair, Jr. William C. Black Barry, J. Babin Rolph, E. A. (2004). Multivariate Data  

         Analysis_Hair Black.pdf. 

 

Hoyle, R. (1995). Structural Equation Modelling: Concepts, Issues, and  

              Applications. 

 

Kottler, Philip. 2005. Manajamen Pemasaran, Jilid 1 dan 2. Jakarta: PT.  

               IndeksKelompok Gramedia 

 

Kotler, Philip dan Gary Armstrong. 2012. Prinsipprinsip Pemasaran Edisi 13.  

             Jakarta: Erlangga. 

 

Sarwono,  Jonathan.  (2010).  PENGERTIAN  DASAR  STRUCTURAL   

                    EQUATION MODELLING. ResearchGate. 

 

Supranto, J. 2006. Pengukuran Tingkat Kepuasan Pelanggan Untuk Menaikkan  

                Pangsa Pasar. Jakarta 

 

Tjiptono, Fandy. 2007. Strategi Pemasaran Edisi Kedua. Cetakan Pertama.  

                 Yogyakarta. 

http://www.dictio.id/t/apa-yang-
http://www.dictio.id/t/apa-yang-


Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: A  

                 means-end model and synthesis of evidence. Journal of Marketing. 

 

 

 

 

 

 


